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PRODUCTS AND DIGITAL MARKETING”

For

Tata Tele Business Services (TTBS)

Submitieal Hy:-
Anxhul Fwin
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Subwmitied In partial fulfiliment of requindment of Master®s of Business Administration o)

Dr. Harisingh Gour Vishwavidbyalaya (A Central University), Sagar

Guided By:-
Mr.Abdul Khadeer
{ Deputy Manager - Enterprise Business)
Subvmiiied To:-
I, Suneet Walia

Avssistant Professor

D, Harisingh Goor Vishwavidbyalava (A Central University), Sagar

Duratbon:-18 June to 18 Aumust 2000
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